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The effectiveness of balance in building formal relationships for
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Abstract :

The media guide is a small-sized printed medium, whose
importance is highlighted through the specific information it carriesThe
task of the guide lies in the clarity of these indications and making a
positive impact on the recipient with understanding so it is a means for the
purpose of reaching the effect and effectiveness of the message symbols
from the movements of lines in which elements that are supposed to be

equal in the performance of their functions and the purpose of their
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existence gather to achieve the mental response of perception,
understanding and enjoyment. It must be in an objective unity based on the
balance in this distribution. To form a formal organizational unit and an
integrated system, the result of which is to give the distinct phenotypic
character to systems that have their various balances according to the nature
of these systems.

The most important conclusions:

1- Most of the models adopt a certain type of balance and neglect
other different types that are effective in design, so it is recommended to
adopt and activate the different types of balance because it represents a basic
formal formula for formal organization in the distribution of units.

Z—Studying the role of unity and diversity in building formal
relationships systems because it represents a basic formal method in design.

3-The importance of color effectiveness as it is one of the formal
artistic formulas in building balance, as well as in benefiting from the
strength of kinetic effects and the balances they cause in the design space.

4—Benefiting from the multiple effects that are generated by the
growth of formal organizations and the outcomes of using different types
and the subsequent emergence of new relationships in the basic system, and
the selection of the most appropriate of these organizations as well as the
distribution of typographic units.

5-Achieving balance through the use of repetition and the resulting
rhythms, and the resulting dynamic and interactive outputs in the design
space and its balance, and coordinating these results with the rest of the
other design elements.

6-Achieving balance through kinetic illusion to form a clear
relational output.

Keywords :balance , organization , formal organization , evidence.
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