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ABSTRACT

Electronic advertising is characterized by characteristics that make it keep pace with the
developments of the times in reaching the recipient easily and conveniently due to its use of the
latest technical developments, in addition to being compatible with the directives of people’s ways
of living, their way of living and their ambitions to achieve what is best, and it allows them to
choose the easiest ways, and this is the most important thing they aspire to achieve. Company
owners, and here this endeavor remains interconnected in the way of the advertising message
within a format that achieves the functional and aesthetic goal by employing it within a virtual
construction mechanism in which formal metaphor is used to form connotations and intellectual
contents capable of influencing the recipient through the suggestive content of the metaphor, which
depends on the juxtaposition of two contents, each of which carries a hypothetical meaning. For
the content of the advertisement, as the metaphor is represented by the interconnection of two
meanings, the first is for the real image, and the second is a hypothetical design construction within
the formal metaphor that the designer creates in advertising works within an artistic formula that
is sufficient and influential on the recipient. From this standpoint, the research problem raised by
the researcher is summarized in the following two questions:

- How is the hypothetical structure of the formal metaphor formed in electronic advertising?
- What are the outcomes of the hypothetical construction of formal metaphor in electronic
advertising and its communicative effectiveness?
The importance of the research lies in that it establishes intellectual and practical starting points
for the two axes of virtual construction and formal metaphor, as well as that it is considered a
scientific approach in employing virtual formal metaphor in electronic advertising.

The current research aims to:
- Revealing the mechanisms for employing the hypothetical construction of formal metaphor in
electronic advertising.
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Conclusions:

1.

The virtual perceptions in advertising design are mental perceptions that are linked to functional goals, and can
only be achieved by adopting mental foundations. They are linked to the cognitive aspect of the recipient and
stimulate his feelings and sensations, in addition to raising the degree of credibility and reliability of the
advertiser.

The virtual idea opens the way for the designer in his options and choices and expands his imagination to
optimally choose the appropriate elements for the formal metaphors in representing the idea and thus raises his
degree of creativity.

The virtual components often rely on formal metaphor to enhance the expressive aspect as well as the artistic
and aesthetic aspect.

The formal and functional compatibility in the system of design relationships is one of the components of the
virtual construction of the formal metaphor and enhances its functional goals.

The virtual design environment is determined by the organizational relationship of the advertising elements
related to the formal metaphor and is built according to the merits of the idea, vision, and style of the designer.
It may be an imaginary, realistic, or mixed environment between reality and imagination.

The virtual design environment is linked to its organizational boundaries, and is self-sufficient within its
expressive framework for the content of the idea.

The visual dazzlement is enhanced by the design treatments of the formal metaphor and in accordance with the
requirements of the hypothetical construction of the idea.

The visual dazzle increases and decreases according to the vision and style of the designer and according to
what enhances the expressive aspect of the idea and its content, and then enhances the communication aspect.
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