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In the current era of the digital revolution, interactive advertisements emerge
as a primary media tool for communicating with consumers. However, there is
a challenge in effectively integrating creativity and innovation into these
advertisements to enhance their functional value. This research revolves around
a central question: How can innovation and creativity improve interactive
advertisements to become not just a means of conveying a message, but also a
unique user experience? The idea for this research came from identifying the
research problem with the following questions: How can innovation and
creativity add functional value to interactive advertisements? The importance of
the research was identified in forming a conceptual and practical knowledge
framework for students and professionals in the field of graphic design. The
research objective was defined as follows: To explore creativity and innovation
and their functional enrichment in interactive advertisements. The second
chapter included the concept of interactive advertisements, creative and
innovative functional enrichment, and the directorial methods in designing
interactive advertisements. The third chapter included the results and
conclusions, as well as recommendations and proposals. The research was
accompanied by a list of footnotes and sources

1Corresponding author.

E-mail address: wesaim210@gmail.com

This work is licensed under a Creative Commons Attribution 4.0 International License

493


https://jcofarts.uobaghdad.edu.iq/
https://doi.org/10.35560/jcofarts1368
mailto:wesaim210@gmail.com
https://creativecommons.org/licenses/by/4.0/

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

Alelanll SN § adssll oslyil o, Ka¥ g sl

ol e e plug pop
I el 5158 .:.{a.i
ruadelll

L—satdy e ) A wsS A glelanll e 56  JLadl ded I g 2|, sme (5
a8 JLad JSdy LS lg g la¥l zaes B uimi dagn o3 aag (Al ao Jsalg2ll
SLSEW (S a8 oty JIgu Jo> sl i Hg ety Ao gl Lizeyd jjan] L)
LUl (S el Joand al g bo 38 el o smtd & glelaall o LY Ll o ¢ 1as¥ll
| FELAE N | Y- PRI ES Y b PR (NI JU C JURA IS SPWE S SN N RIS
LoS S lelanll el (Al Agailsg 3 aud (lagad ol g la¥ly LS ¢ Sy oS- 15V
Jlzme S olelallg i dlall o Godasy eualde 3 yae sLbo] S48 3 el dwal s>
oslytlg LYl g a1 e 3y anll 51 3 g el B a s>y SuL,SI] paeatll
£33 A lelatll UMY a5 do GLAI Jmsll Jox aly 2 glelanl) LSyl 3 Laglss ]|
Jeily. 4 lelanll lSeYl ppaiat b A ¥ L) LSty (£l ¥ andag Il
Lailay cemdl 3809 ol ially oolgmstll (o Siad cla i ¥y wladl e e Jnall

abally Gl s !
Ao landl obdleY! « ads ol LY g ¥ s Lial | oLedST
e AU in

Sl 8 peolal baie L delatll LY cone ol ad, ), mall a5 3

o 7ol 3yl (e et call B8 Ay 085 3 LSl sla wyuds ¢ 3ag—dll
Aaud il GANl - oliall eal (s olaiad LSy ¢ lu¥l gzl aa 8y diles Jslally
o i e By st s lanl > Jleatwl @i 3] e dleYl sda e Luadsg
pa i) A eosS L Sd, S oasatl) Apanl SLsg conlontall po Jialstlly Jelanll 3 i5a3
g o Flal - Sall B s adll (e S8LST) speadll g 9l dlazg 4 Akl Sl ]!
e las o Ldle] @t 85 8 sy 2utalanll gl 3ol ot o Auasosatll 5, Sall oy Koy s S
cUlanly ,Sally dag, s Gall Geladll S-S,k (e A g e LI sia dotaiy s, Sid
$10¥1 ol Joall Sy« cabeatall po 2ylels ST nlys 3 sams o3 oy cByolall
o Ol 3] calelanll ol Medl) & ado gl A auall 3izs 3 Liygome oo olsaly LSkl

) Aridsg 3ayd lagad of o 1ol LS (- Say oSt ¥ Jilad)l 3ybo (e 4l i
Salelazl LY

494


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

s aed] Az Lally dumd! doal

Lyl sl aglacy slams¥l e 3 otlelally Sd, S euaatll Jlome 3 Apmmseal) A aSU ady 1
Aaiazed] 2aps 81 clulyull Jlme § L slatu o (Ses

(S8 S erasaddl Jlmes (thalald Al S LA i § o O 052 -2

Alelazll LY § Gaalosl ool 3y 519 ¢ 1l e Basll il buia

&,')L». Lo Jloed! Gzl sty i 3gu

Alelazll LY § Galosll el 3l H KLY 9 g 1ad| 2ulys i Aue ginsll sgaxdl 1

(Clear  Channel Outdoor) a8, &t 4, IS 4l oMl cls gl a8l sguxdl 2
8,11y gadadll 2 (wall decaux) 48,49 4S5 oY)

2019/2017 ale oy dizeed &pia3ll Bull oLl sy :&sile3l) sgall 3
Slelbs ol s
el A ppall) oot S 8 JL g pudl oany "aaa ) odla ol & il ¢ a1 Yy
SLSEY s ady s Gyl (s ayazll 5LSa1 e 850 58 8 1Y) (15 Ama o 2005 c Loy ]l
(James, 2013, p 41) .uyuz =lasys e Ladl e 8,08 dang
Bl 4E (e daingg e TSm0y Sy s ol Soyl dboMla ol & all LSl Lol
9 g s ol g lamy) lae” 4l LS (2022) bl 1506 &5c (Amabilli 2022,  p  46)
Ldsgud Waslo o 2] Alec of tia o By 5,58 pughas
calagt ol JLisg cdaslyg 4d iy Laglags o alng o5 sly) a3l lobllayol ill agds g 1 L0l
Gilam, ).l Ldasmy ANl dgall suslall (Mansoor, 1956, p. 32) .48 ells gt wl
(1980, p. 7
e By Al 4l 8y ereaill Jlma 8 Laubag 1 LS gl )il o yadl)
SLSEY sda gt 0  Jlusdly Aol 5aSanll e datad Buyue HLSET oty (oMt ]
Sl Aol ore suaty rleatadl laladl oals 2068 Jg Lo §yaomn) 2ty Lylee 3k
(gtalas az Cagluls Lllay)
La o lic po Jalatlly Jelanhl ot uell o Say lidle] oe 8)lse iaelantl cLidle¥l Layl
(Shafig, 2010, p. 230) el o ! of L&l o « ;iilee Sy
B ydg Sy HLSET s & lieny Ldeladdl LMYl A 5LS¥ g 1ol 1,2l o pasll
M) el 13 Jody Aasedy dlelas e ) 4yt plosad dudas e 35Dy Liagdaty
syl of ccumadl i) Lte Loy iolic a8y dlis dclatdl (o el (oS3 Alelas
FSESIAURCARPS IR POR R <: )

495


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

Sylaitl Uy
Cnatii el me 5 Al SLIEY) (e g9 B | jmandl 3 Lriealy dple Ll oiLsdley
Aol Jlanial of el il oy L3 (LS elgan ¢ ydilin JS iy Lalgizes ps Jclal]
TLasd 125 2 1535800 cpaaldall Limyd UMY sda g d5 oyl imall 5.5, 581 Jcladl]
Lodle| 31ol8 dlelanll LYl 555 Comel e nSlins 320 (0 Doy Al ALy Il oy o
2B Al el eyl sda . peadly §sadl Jolgall & yulanll sou =l 5ol 5, Sice
Aol plasial ol ppatll o a1 e ey o piilos JS o Lalgims ae Jelanll paiieiwell
Szma ] LMY 8 A lelanll . Gag—udlly LYl Jlzme (8 8395 (a3 (5,531 Jelall
A ol ilie (e Sl Usgomd ) o Azl Al 2 J) oldi¥ ol Al
i odeladl lia s v (Mousa, 2014, p. 3) (el a3 cnladd (oS5 Lde
P Al w89 m Sl e AL oy (e dis Lon « el Sy cataladl ol 2)
Gydoy Loy Jlsmry A lmtll ol adall 5 sy8 Lo )8 &gl Lol LAY e 5 ol il
9ol Eeianss 0 d Sl o Sy delandl @bl Jdoes IS s Aaimtens 5, Siia
LY L gdlad 350550 Adedl e el (nwety o Lo « sl JSdiy 4Ll wg
33kl a8lsdl i Aonane ooluids Uiayl Jodd doy « ppetlly yaall e ba 2, pntas ¥ A lelad])
O 33ad slgadll sda . rediet wall Bral s oylzei 1395 Ally ((VR) gl i8¥1 o315l (AR)
15839 15l AST 2! Wl )3l Jamy Las (oppalitall dadlly cabolall bl sl

:(Mohamed, 2000, p. 21) J> |y s uds dde lad| UMY yokas

anl) 218 29 A Sl pe Alelarll LY Byl i bieawud]]

A lelas 38T mntd 2.0 ol adlgn ae LY cygtas Byl Aat¥l e Jo¥| gl
ledllazadly Glal¥l 48Ls) ae

ol el i SO gl u sl i yatie
cMlelas pe Ayl 552819 A Sl ca sl )
QLal adslly Ll S (he daiad

o= 78¥g 53 all a8l Jo 5 JUII L Gall
Jelald slay¥1 2 10a) oLsT Las

o Aleladl sl el it ud cp gl
Amimen oyl @i 1 55K ULl Uiy lida ¥ eI 2o 855 Tl Ly oSl
(Nedy JSadl § LS . (03,119 281501 o 22500

PO B PSS WA P P QU PSYi P S { [ [POPNIORC NI TR PR N ORI
O kel By HL ST qqu a5 (o Lginy HLSE¥g o lu ¥ cadelanll LM -SGdl )
oo s A a3 3> g a gl ¥l Slatlly slaza¥l o 8lsll & wSas (Jluslly Aol HaSarll

496


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

iay 8y S Jg > @ atl By bty LSl Jeatug SLSEY! Loy (4 Ludl 8l
i e Lot LY et 8 Lyl Sl sl LS (i 2S5y 3T HLSENT Lal
G2b o (LS Sl puoailly LS il gl e Aol s soliall Jleaiwl
2L55) 8 el LSl g 1yl s o 1osll L o s i) e slsll (bt 2 syel] sl
O 13 LE8T ray g la ) JLad IS dy 4 Jclatsy sy endl ol =i 3 lelas ol dlel
3l 1 A tased! S anl! Jleatsels 5, Sten 351,k 5LSEY1 sdn idas HLSL Y1 ¢ ;LSS
e 8 deladdl LMY muaiai 7 Lomid Lo lide Jies L 939uSlg A lun¥l & daall (i

Ay uH
:ésa; Ay "m

Windows1 Windows 3.1 Windows 95 Windows XP  Windows Windows 7 Windows 8

1985 1992 1995 2001 Vista2006 2009 2 eoml

2015

8, Sall alay g LS o (i Sally o la¥l Gdoetd HLSLY) o uy ¥) g latag s ie
(33— A1¥09 Aana 93 5 a Lol ai¥ gl ¥l 3oyl (e clad sy Laypshi g agla ¥l
A adlly Ay oslly A lill dalgall e ooty ,LSYI (Muslim, 2015, p.  178)
>otaig Buyun LS8 b P LSy uen el A leall O BN YR PRES SO
Sl B LS by g, Sole" A8, ad Alomtll i dall g Las (Jte By &l amiag olsmtio
posesaddl 3 g ladly HEY ST S (2) 03,

Y19 £ 1Y) o g (s Basasant]] B,Sall

Lass—ai Jod> slm¥ du ¢ aelg @ lae HLSa¥lggla Yl e 5 S5y (sveiatdll - 4Sad|
sSadl pasanig  (Salameh, 2001, p. 3)"GAall e ca A4S A0l Sl 8y ad 5, e
L 8Me L4381y Aayl ! culyasell JolSG (e saSanll uatay B Jg g @ln slay!
ol Gl o) (Bl ehs La () gale¥! paSandl o JLam alill adoy Las cBuyis
(Jasim, 2015, p. Lazllas coglowly Laded 5,Sal1 3 dyliny jSall
slare¥) iy 8, Sall maiall 5, solas e muaatll 7 Lo daiay .20)
el Bale) e Byuall fla¥l Sl (ean Saladl Jilwsl e
At Sl A ads iz B> sy oliadl L B5lcly HLS8Y!
LeS.  39aplly c¥¥utl Aaz g dSol e b Lol ailall 3udmal Lalill
SLSY puSadll Aglee e o gall LAl M a5, ((3) o8, JSadl
SLSE 0 Jeig a gl il daall Lgle py 85 ANl il willy

497


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

Lot Lt lo 3alcly aydpally collaidl oo i€ e Taliael ¢ aidyall ol il gl
alag) aulad ¥l ellaall Loy Ll Taws, s AN Bulianally 3 tasdl 3, Laally 0Dy
Sl aaally ¥y il A ails bt wl 39 Touzmie Lid puaatll 8 ol 31 c(addglaally A gaally
Lpalall s @815 e 1 atal Aiols 2dlay ol yaidill G, wigd iy pme lan g GAll
cdlaly plad e Lpmibas (8 8uus Lneiat aileli s B kel wlyg bl ey dially
3 o Ao Silegibgag cilsn LJ Al o dpel¥l 3, Sall o) L 4ay s Hussasas
Lesds Le¥loatuly Liardsgs 3hbg coldlaall sda Joe 8t GAll Aalas¥ll 3 os &I
=29 o A adasll bl e u¥l 6 & cgame paimt Slyles) dpelugYly Ay )
po—as g,y adg(Mansour, 2016, p. 166) ((puensatl b s dl lall @iy Jo L=l
Ao oyl Gall iyl (e S auST LS Ly Lol (K0 pyiay (LS aSanll
aSanll gy & oo Lanlal Ty i my o (sI801) T (0 py Il e (£la ) aSaall ol les
S ol Lale sla ) 7 Ll Ay Ka ¥ dslyadg 5, all & pmsedy Jaiiyy 3]« £las)
Gl e ,aSanll 3 5 aally alAY] e lue gy padlos ) 130wl 51, 891 cpy a lzss
Jarls, 1989, p. ) (iwgeles Zulec milas JI LSEY Jugns o pase il (5 8ad « paiad) ezl
A 40, Sall qeall ol 83 deld 3oyl oo wets A8 sl pedll o Asmzlliy (59
o 8L 81 S 5 ASanlld A S gLl (S| dgmsll s, lp Wadly A ML Lo, s
el Sz GAL Bl laetll e Lidles azs of Lgglaag daladl oLzl ool pasell
pl el s LS elgae il Sugased geas ANl Ll (o S Las 65 SGall Lol
L o oally Aanll Jilsaglly o oSTUl alsall (o 3 e gazmay i 43 31 limla woTyaas
Slayiell L lan¥ly a2l sole) Ao @il iS5 eliy 3 JAAT yiolicy oilgaly cillakese
ol Jaill e caiSally cass iy eabaiall Alee § U &I

el gty Loy s sl g1l B el o caaly JLi tppamiaid] 5 Ll
oSy Los ¢ 3 lailly JUasd! (s (sesadll 58l aazmy A0 s9o ) Lihigmmis Agls Il
o 10 S, el mlis s B cak g aligens Lo Uiyl Jy a8lgll o 58 S
¥y i e e ganll Il wfg Liudly muall (o Jeelasdl Lol 4 e Low cdily po alelas
o s S cqepomatll o) mal okl izt 33 aSe Bhmie JUyill o) porel
(Al-Obaidi, 2014, LSL¥ g awlly dyudad HLSEYI oy 8 ealuwg 5,Sally dablall
p. 66.)

aslalasly 4ty ae Olwd ¥ Jelas oo 3aall 85l Ll 8l Ldis :aiall 3y k19 8yqel
i) Aiay dazyi ey el dyuds plawd ¥l dn > (e asll z Lol e 2 glddl
VL) JCRNEPRNTES | U I SET1 RUPEDIP.gyiy-1 | SUROPS R WET-4{ Ry PUC SOM SPLEA A PR Y
1y 3] o oyl Salg il aty o Lrall palwy 2 all JS a1 3 e il Glally ool cldas)

498


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

(Ibrahim, 2017, (JLasl Gl 45,08 (3 galall Laud ¥ (e s5aay Laa « rall 7 Lidl (gaine
p.154)

e Land) Ade¥ Aparasail] 3,Sal1 § &)Ka¥ly (Sladl ool o3I

it Ogenall (A ug S (Lijgma siay deladdl Y] quasaddl 8 addss 1ol 3
)9l Bue ¢, SY1 1o ety Otead ) aSlaadl D85 a e (381535 By 5L
iyl 3o ALy Il a5 3 el IS ¢ Slmdlly « Jlusell e abls I (ol £ LaY
(Al-Ghazali, 2015, p78).4J a8

Jadl e S IS0 Bigo Ase,ll sae Jdally ulg ol ol (Ao datay i £ LB o], 5Y)
Syl Glall Jasg LAl bl coded Al SV Jaatun sgeasiad] o] ,3Y)

FLEY1 558 (p sag c5Ladll pty sl 481 adly e s s adlsll ol 53

Gsiomt) bl aly dpa a1 LSl e bt ad) L) 3500l Jemi i 1 Sl o1, 5!
£ LBYg Ularuy!

e 01 A BUA Wit e « udoedl USadly muamsatll 5,58 cny 2 8Mally (3-lazy s 3Ll o5
A3 ol sl Al

s Alelant) UMM (Kbl S paasard| Ay § Aels ol ¢ 5]

syazmiy aieiwdl sl ol e 45yude LYl A lad iy AN Aty Il algall s day
olic Bue @b e emny e 3Y1 1da Jelazll e

Al dmnlallg b imall Jazlly 8,35 L ol ol e slaze¥l Lgd @iy ipmgailly oilislgiall
gl pms cualilip 8s 1,2l 2 LL8g A sy Loglasell 0585 O oz - Jlad JSiiy Wiyl oo
.(Radwan, 2012, p. 293) (MM 2ol

Of g al ) oLl oy QAN oliadl 55l (a0 s Jlg gl uadingsodlg 8ygiall
po—sorll Jloar sl e u ST e (DLWl Ggosnny dilee S Loyt Llle B3y 2> &l 0S5
- (Kazem, 2017, p. 7)&ade¥! Al 33079 2ublis) daid Capns I

G Ol Slas | s B9yl elg2¥ly e ladl Jlasl @ A4S 593 L olst¥) s sunlly Ausglll ouall
Baga (o S3ad Ausuall ol uilallg Be Lyl euasatll @ O3lsal) Bazis ylatdl Ladlall Lga po (oiless
(Shafig, 2010, p. 95). puasaill s Capniy souall

Ul pe sy GAlly olaed Bmie LSyl aai i deladll LY 8 alams¥lg A S, <)l @
o o aull d g5 pe LS elg o colams¥l Jeladll e a5 domig puir sl oLkl codizmy 0 (- Sa
B iyl oliall e Sl e sl g dalall dagy O (- Say Loy lasell Jloat il
okt

499


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

S L ass Y olle § Ao g 2as S by elanll DLl Ao Laall wbdle¥) paslas
& Yl S Lasl 8l o 31 1Sl 51l s el Bl 6 (1) Sl dum il
B games Aylatll Alelasll LY 3 Ay p pailimss oloss il 5ypnlall 2ILas¥l il
AL 0y 5 G Ll Byl Spiall ases it Jasis s cLaees G pailsail
oaibas (=t (S 7 Ly uasad Aleld G aelud (ailiasdl oda 48,009 Adelazll S UMYy
.(Dunya, 2016, p. 16) Lalaxll § Jelazll (M|
Ao Latll LSy peasad § R 31 oLl
P { PPN S WPES FE | JUPA (W%, R3S Po -5 | PPN W% |
AeB ) A glouSall lyglanlly Ha€ U Ay il & delasl]
ety U ogall (abarll Al g S Laai ALl
sda Aamyd i oy gl oy mil] Al (el e
e Buetas Aalisag Bunde Gl muenall (3 ol il
Al Sl @ 51 A a8l L slanlls & alall 5, 4l
Sloglll ae Jelanll josant dneully 2 ia ) JISC Y| Calogs oIS o Biaate Laulagg
‘Social  Jleaiwl el e Jlieg (5) JSCadl b LeS(Al-Wasiti, 2011, p. 162)aadey]
Lalidl Azgaie clbide] Ao gl (raatt dos Al wle adl Adeladdl LMY SSwipe'
Stwaiaell 5355 i lyiSall o (i Jubs 1 alin suete ol st Ll s s g s
MAdle 86 LaS) @) \SET Guazed] Ao giie Slgal
te—sad Jl e (o 1A Spmillly Al ol Y
FEPPY JEL'{ I | O { - TOWY I SR - B P 5 [ FEA PS5
5 U B33 als 2 Symill sy all 2 Symilly 2 sl
Jlertaly s i eyl S Losll A lad 5

O Bysten Lde| A aud e STy zgn99 LBy J_a¥

s9=all (Al-Shamali, 2014, p.  124) sy5tasg JSadl bl 0555 Al clylanlly s smiall

A s

Aol alSley) Gatad

Sl ddeygh plaiieds 3 el |

Y (A e adiiaal) Jaa

500


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

i ST Uy P! e o @35 L s rliall El] s 0395 3 g Al
(6) JSCal 3 LS

31 gaueall gl

S i A ll) ) S 5 el i (S5 el gl LY
v L] il 8yl bS5 sl il 3y 5 e ey Al A vanl
a5 a1 ey Ayl Splatlls Lngents i Byso ) L aill Jy s 2l
S Al S e p i eall B nten By by 5 gyl A Smal) A aliall Liaall
oOe¥l jaen (Hasnain, 2007, p. 55) puseradl oLl odised 36 LS Al ool S ddall
L taitar (7) S 5 LSy oo S s Lpnn ALl 1 elis Al usilnll 458, e
e Gty 4 lams oo dlisasillly Al oyl isad ) syl g ail] oo o)
oMYl

: glad ¥l &y dige
Lgyll yedasg cgainlly Bussdl Gty pazed Bt yd Azl ol (s HISI Y9 puizmtll e @uasadll 8508 1
Jaall 328Nl
W OF Rt Al S L1 2
M e 2 aSly bl (o caded) 3yl
Ol e Muad Bumslly almad ¥l (439559 Sy
NS\ CCH PINVRES 1 Py JNT-A [y {PESY
Slelaal Ll o2 8,508 By (2 dossadd| uleadl 3
ol z 13 cluas Adeall (e Mad (&,S09 Auiad
5,54l clagio 83 Lo il (po Ao yay (5
Adlas¥l Aeall Lle danad @1 e L)
IS rasatll @ Gl +1il ool Ciillsg Bue ysels Alolnll & ST¥lg 1yl audssll o1 3¥1 4
Sy getially £ JLslly aBloll gl e sl Jlad
Agae olBMay a3 Algdie puolial Glagdass 3yme Cowd 5 SY1g (£l dadl § gl 5
Boame il iy sl (595 e el Huilnia Ludyae el J) ik Ll U
i dosny bty Y syl e S Joid Jg¥l g Las¥! 05 S aladl ciyagl
Laadl suats Auegmge A0V par | Gl Sis (A0 lS o gsal po Apadly Byggm JSAI
3S, 4 el 2l b LS Jelas JS i oDLe¥l Cailags oy Aaliiee Aiajly oSLol Joiidl
LIS el =l s 840 g_a L L_5..'\_N (ol all Lt BerlinerWasserbetriebe))
Agdelary Anli &M

501


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

Je———ly adss I el 391 Y
LM auaias 3 A il gll ol 591 g pmailly
o B¥s—e cAudanll ;L1 gl s 3 eyl
Al ¥l e aaid s Aty 2 Slez)
L‘L.Jéal‘u-héd—mmf%ﬁ—w’ﬁ‘ﬂ—w-ﬂ‘d—h
Jelas jaas Agely] ) cro—iats Ayl
O Syan (Gl Sy (Touch)  Apols puseiud Ldlexll ey =l (LY pa alal
1 1A ad dayas dganll alyy dlly »aall 7o) as 381935 By 4 4,S6 =Yy
rasatll a Budl ] Fgung Gnraiy G 5,350 Baslay 90,ly YA e ppasl)
e 8, Sall iAo i) U Sudl S ool dgdy 3 Adsg Il el 331 Lals
1321y Ll A adlsll sy all Ut (Aaglaglly Glams Suiz sy ol de g os 3ok
Leloy) Bl al 3 gdt) (A w pamall Bl a3 8 OLe¥l s 5 lia Aylelss
pee—adll oy > cppaadll 9 A0
et lally sagzall (s pand AlalSin daslaie
J—2a¥1 ezl jad) HLas | @iy A lex @b
e S 8, Sall Jiiogig o Laza¥l 5,L5Y
Lo cBodate & aydsg Tylgal Jo s qunsasll
Lo ¥ A gty ¢ goludl IS A8 A s,
lica . ,—esd OsUly dyums as ¢ oyl olg—iall
& e Las  Jaliall aa sl e Legs 3l g9l
aul_,vjt —cis U_a_uu ujt_m 3328 DYl 3 LlalSally Aylelarll ou ity paall b oSG
(Al 3 goitay Jali il Badons J (6350 Los cBupuardd]
allanl a2 glidl , mliall calags qiy A e¥l Ao 531 ol w81l
eldally gl cag el dodi e A delar)l ol Bost e A tpumll Glizmandly
sl ol pdeiueld (DLW A pile e a3 Griar it wl 3 Sl e ai A
G-z LS e el (B mad e l] 551 (res dle] Ao Lo £ LS| (3 udlud]
LSl 5a5 oy midly cnlilgiall g all (JIK a1 o nir wll a3t g 5,5y
(Aly lall o Aulelas Bam, Las (oo yall A yng (Y1 8,58 a0 cslils
Ly aals e gl (o, e 3oyl (e Ll 10)e] 5,88 poall it wl ralall Cao sl
859,09 dzm ol nlilaicgd Iad 4 LlS o5 m0ig &S min bygay (Y Lie o A lelas
Lo cp las¥lly LSl oa oWl cogl ¥l g slaall Aol ue po 26 wline (pl=i¥ly
‘d,ﬁ}g‘;a_jsw‘z’\ (Clear Channel Outdoor) &S, & zLws| e (LY Lol ldlazl

The DePaul Demons Dominate the LIZ ‘e

502


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

Slaal a oA 381510 By solas ol iasy mol iy Jleaiwly pidog oML > o 50 8 (o2
BRI PO

Betas Y| s soliadl A8, 3 ¥y eill i gyaneaily Jlazdly auls g1 o531 gl
(Os 1 JS il st ol A ee¥! ually JSadl mlaall e B atan L gaasg Uil Liaulss
Sllgiall LSy o halng 1l 3 2 1080, polia€ e wosll iy sall ol 59 2 Syl
B el Bee e A glll oy ily A aall et Al wdudle Ayl ol il zlwls
e Lapady duasesatll 5, Sall B3 a0 gty IS @2 lisy (uilas ) 6ol Loa ( DLeY cLind
(Yl (e b Aeladll plandl Ll goye (e plaza¥ly ool ol 8305 5 el @l
Jlias] e velady adss I csladl 5o A algg dany s a3 Bygo HLls] (Al 631 L
ABag 8elaSh Y Soiml Gl (el

e 5, Ko o aas Ao Lol LM Sl (SI1 amatdl Ay 5 Gauds gl o531 Lals
JSd e A Slins casiwl d> A deladlly g la¥L
oos—ailly JEa¥ly oy mall oL anall el 15 8L ) j4an
Blactl 9o cppaaladl sLkil dzgs (e (LY 5855 Sl
Gt A zellae el ByateS Loy gy Ll ALl Las Ay
i A S lly pogall A dd mlals A dbgmal g uw JS o
oz LY Liasdy el Gle 191 Jloatwl Linyf o5 .c LU
(e S A Smllg iy sall a o Llelasy , woliall S_9
olill szt ally o tall oy Jelatll (o ol sl il
o olidly Jelatll L slal Las Ll ,aeg o 4L
oI

Uyl oliall Jleatwl 3 2gn ¥l ol oo lies Aade¥l a1 el Lt
55t e meall DYl 3 Ll pgdls 1 Symill ogaoy g Bosazll Lasl gl I te
g e Sy ool dds g mial) 5o puiwly ¢ S puaiad Gsb (e LYl il
Jloaiwl o3 Aegite olg s JI AL Lo Jclazlly a8lg g oos | ASY! a 816l mos 3k (<
ol A ala e 3 iB3g pasly S o Ly adl , wlall & S xlly iy all cn ool34l
Jleri ¥l Aoy ey audly LI @il LS cppaaladl 2yl o, 5915 ool (8L a5
e Sy pusead | olisl et

5y Kb @uu a5 3 ads JLus IS Loz g B galy 3, S8 nasall suki wl:plall Caogll
ol 9 4hleo (e Bolazr L ol s BAll (ol 2 g =il e pady Il oy al Aol
e LS mta Lingns (Lol 5, Sall £l 3l Cou I sy IS i gl Jloat wly JS_aY)

503


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

e J—ladly Syl (oo g2 sla oY i wolly g all oily35 Ll a e el llA_dlad)
Apaspasatll 5,80 pe bl Ayuulas pe A8l Axds Jacl las cpuasatl]

ez Y Gai ! et 8 A gomal) JISC a1 gymeaidly Jloazmdly s o) o131 Y
G awdle capas JIC Y el JLas JS by (el 8,58 Jas () cdug daasy 2l ¥
B> las e (oms ALyl sia gy uaraatll WLyl bisogs 5 sy Ll
s i) A pall 4 las ) did iy «oradds S DLWl pe Jelanll e bl a5
il Gy pAdll st i) J e85, sliall (i oL 8Mally cueatll Sl e
A9y (Flo¥l Al e 2Ly mamall Leay AN JISCAYT Y0 e puaatl] iyl s |
e Sy Sl 1,519 detes @ ¥l 6,8l

Llelanll s lags @ riplelanll UMM Sl (ST puamaill 2y 3 aubs gt o531 Lls
so—ally g iall Lialie o it e JSdo Alelarll UMY paias 8 Bodazll Jaslwslly
sLs] o ol ga T oLl oy 5 sadl ol 8aL3) g saill po S il g ol
Sl st wd| g A2 g 5501 1ty LS lelas oy e s Lid dpelin) L idle] 45 L
gy @il paslias nustd La Jleatuls Laebiads (o g—aills cuglially joally JISC2YI
ore pudeiadly o lall o Ao s Guaos 05 payall Ay wy DL 5,58 po e i) LIS 20
35l 89all 48,5 ae 381910 (Saalins (elsim] Jloayly Lmiadydl oyletll Amglin 35k
e adag Ny Jazedl casilondl peat 5aan JSdo B aill Ll gl Hladl wol 0 Ayl
Uy pate JSha

RN [N IS U T PN UL L[ O0[PONIDON (PRI e T 1S { - EPS JE PP (O 1
pa—ally s9ally LS mly oy il s cralie JSdi Bauall Iaslagll zia o A glle 5, o
Gedzd 0 e JSdn Ao Ll e8I Ll ausewlg 3ol e a1l (8 goall (o Slat
ss—adl gas Gl e JS SISy 8, Sl 905 05 (Do ALl o liall 7999 St
S Ly Al o by (Dell ae piset ) oglams o L 1 Salipull ¥ amdlg
e ol 68U ) 6ol Las Apapaiatdl clsyall (e goiie coglals Aga il o dimy Jlad
Y dasol gy p sl

504


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

NPT IR PPN |

G oAl sda cdies Agyall Siliall pen oy Gaabogdl o 5¥1 3 S dw 929 (0 Baoill @5
18y ,Sall § Sy ¢ ls¥l Buiomd] Gpeatlly Jlomll 56l 13 STl qeanatl] cldans o3
gadl z 3L e 3 LeS . ISHLAL sl 3 Al il gy B,0¥1 il e S o3

o) Ao B15LS (DLW e oLl s 3all 3 audig I s, 5¥1 50 e s 5 adl daul ud o5
Gob e I3 iz 03 o lo¥lg L Sall 8 (6L LS| iy Salill Agad 8 (dlsY)
Bad) z3leadl e 3 LeS ALY § Ao laall yunliall s potiral] Jelis

2oL59 Ly alie S>3 5Lel sy o (399-ST9 Slaaslall oy all 8 il eguall Blelye s
e Titatog Mo dlazg ooy all utais) A padlell) o all Jloniwl 03 A siglsgll =¥y =il
Leeall CSLA:J\ o> @

dezelly il B8 5L 8 Allas ¥ Laesas¥) Jloatuls dglelanll Aonl e 5480 0
eolially soally JISATL @52 8, Sie Adle] 2o LuneS (DLt 05 pieiad| gt
(3:2) reall z3Leadl § LeS aSualpatll ogaills

S ol cisall Jlaaiwly jsoliall 485> 53k (e ailogll ¥y =il 3yimi@ s
39 DYl as patadl Jelas e 3aSAl o5 A adade Lpmlis il z LuY oelide
(3:2)auall ziladl 3 LS 2l Byundl 2l

JIs 2l (e o gl badd @39 Allas¥l busegas¥! Jloatul Ladssll c¥gmtll Rsaai @5
(3:2)aadl z3Ledl § LS . Jlas¥l culiaas § poaall i 2ILas¥l Lloall

sl Jleaiwly pass Jls JSdy (uamaill sliaall s ls oadly S do 8, Sall i wemi @
LS Aasoyarll 8, Sall ps coslily saiog woliia e] L5 Grdmt) LSyl H9ially Asgiall
(3:2) dadl z3Lall @

505


https://doi.org/10.35560/jcofarts1368

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

&l L L
B9y (8 sl «rsamsailly Lopagai¥l cns aazm Sl L) JS 5 Laudsg 11 6,31 paslas 1
bl Jelasg 351 ) g pailiasdl sda Aypadly &llexl 451,69 cuamatll clbans
el e
palosll 3dmig ALl (a3 B el fuyd (B Lags 9o aly DMLY B Jelaall o5 =dl 2
e LdW alill Sas ) U5 605 65,19 ,-Sall (8 dmadle 5Libsly Anll s 3ok
k! Jols § ety 3alsys
o ey el uall alally 4 Sall bl w5 ay gl LY U tes A oally A glelasll 3
Boudl Ao £ 94 3 goLazd¥y oudliad) Coldl ju5a3
598 5Lu3) Ay aosS A lelarll Jlaatal (0 3320 Apasaatll 5, Sall 5 Lzl ayumtlly gyl 4
eagatll 8,508 00 M 4 Slg duslou] (295 Gk (e psiuel] idadly Wil
Ja b Y peall Al bl )35 Uy Hsally siolialdl A S, 3 i wmsy Gleadl ses 5
By cedluly Slidey JICAT slmyy (a8 ¢ (2 LS JISa¥y 5lax)
ceals A el A, sl Ll 5 5 il 4o gs ol bas 238 ols I Jleawl 6
pgiadl e i 3l 3admiy Laabsgll SIS j5a3 @1 el eo ool
(YL o2 B Las dum L g o ay rslago gl LS
Grsadl paidl B 8ag2sll ¥y el L lomig elyminwl (8 HLSadly ¢ ladl e 58Sl pdas 1
Laarsad Slas ) pealalloda Josmi 488 e e gnll od ol 3o,k (o 2ldg (il
LMW A I3 alagll ol 535, pmlall Ly oJeiSal oy o watud dJle Bag o> ol
Adeladll
Jls alhaaadly oy =l o dogs 5 LY g g la¥l (e So—mall Bolan ¥l 559l (o .2
& et AT o A A Lpapead el e slaze¥Wl el 1y g wdll Lol adll
Il A dlad e i ¢ o sl sLY (§58; Low ALY Aaglsgll ¢ 1,3)
o) el yl) Tollas) 2s¥) eyl o Liadl i L 8 el sl
(0301 measatll § £13l Layeng 5 ymlall Zulelanll mldley)

506


https://doi.org/10.35560/jcofarts1368

10.

DOI: https://doi.org/10.35560/jcofarts1368
Wissam Abd Abdulaziz , fuad ahmad shalal: Creativity and innovation and their functional enrichment in interactive advertisements
Al-Academy Journal - Issue 111 -ISSN(Online) 2523-2029 /ISSN(Print) 1819-5229

Conclusions

1. The characteristics of functional enrichment form a comprehensive framework that
combines infomedia and design, and are embodied in the crystallization of design data and
its aesthetic and expressive effects. These characteristics aim to excite and interact with the
recipient with the advertisement.

2. The interactive part of the advertisement plays an important role in establishing the
advertisement in the recipient's mind and achieving functionality by establishing the
meaning and showing its features in thought and visions. This leads to motivating the
recipient to acquire and increasing his desire to trade the product.

3. Interactivity and integration represent the framework that enhances the consumer's
intellectual responses and reception, and contributes to enhancing the competitive and
economic aspect in light of market needs.

4. Diversity and technical innovation in the design idea enhances the use of interactivity as a
means of increasing the power of attraction for the user through creative and innovative
displays that suit the design idea.

5. The role of the advertiser is embodied in the movement of elements, images and sequential
sequential effects. The designer does not take facts and shapes as they are, but seeks to find
new forms, relationships and methods.

.6Using colors as a language of discourse that directs the recipient towards a logical analysis
of the advertising message. Colors play a fundamental role in enhancing functional
innovation and achieving a psychological impact on the user.
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