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ARTICLEINFO ABSTRACT

Article history: The problem of the study intiteld (Strategy of invention and innovation in

Received 19 March 2024 products design) was present of how can the strategy of invention & innovation contribute

Received in revised form 13 April in effect way products design , research importance lies to identify of most important

2024 strategies which followed by industries to meet needs & wishes of the consumers in

Accepted 14 April 2024 superiority & success, the aim ot the research is to piano the effect limit of invention &

Published 15 March 2025 innovation strategy possibility to subtract new products to the markets and insertion the
research importance to the invention, innovation and competition areas, the research limits

Keywords: included products users differ their segments, cultures and physical potential.

Strategy ,Invention , Innovation Doctrinarian Framework contains three sections, the first one contains the subject of

invention & innovation strategy in design.
The second subject singled to study the producer attraction & stirring consumer attention.
The third subject singled to study the means of connection & declaration.
The important results which the research reaches are:
1 (The designer derives his invention design idea through memory and imaginary, with
out memory he can't imagine, and with out imagination he can't remember.
2) Innovation not limited only on process design notify exceeded it on function and
technique of the design itself, invention being can't predict it, or control it.
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Conclusions
1. Integrating beauty into designed works is a goal sought by designers, through the inclusion of aesthetic
and utilitarian features that contribute to the success of their work.
2. Asafundamental pillar of planning processes, a plan cannot be developed without providing a
prediction of the future, revealing its dimensions, identifying its features, and addressing its challenges.
3. By achieving the consumer's psychological goals in terms of attracting attention and stimulating interest
in the products offered, advertising fully achieves its objective.

4. The process of attracting attention is a key to understanding the beauty and functional value of a design.
A distinctive, eye-catching form is linked to innovative production at the design level.
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