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ARTICLEINFO ABSTRACT

Article history: The first decade of the current century witnessed a tangible acceleration in technological

Received 6 May 2024 development in all fields, especially in the field of digital technologies in advertising design.
Y This development has resulted in diversity and multiplicity in digital technologies, in terms

Received in revised form 21 May of programs and materials used, and this research comes explaining those technologies, their

2024 aspects and what they are, and explaining the importance of choosing the appropriate type

of technologies according to the tasks, capabilities, and temporal and spatial conditions, and
explaining the importance of the graphic designer’s familiarity with that diversity. Within
Published 1 December 2025 the limits of the capabilities and tools of design programs, and an explanation of the most
important effective programs in designing indicative advertisements; Especially in the

Accepted 22 May 2024

production of good pictures and indicative graphics, the research has produced many results
regarding digital technologies, which lead to achieving a high degree of benefit, whether for
Digital technologies/ Design/ the graphic designer, or for institutions related to indicative advertisements.
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Conclusions: From what was stated in the theoretical framework and the results of the analysis, the researcher
concludes the following:

1. Digital technology allows the designer to control, develop, and process the design idea through the tools and
capabilities available in the programs, which allow adding modifications and obtaining multiple, unconventional
results.

2. Digital technology was able to link the design phase with the implementation phase, enabling the designer to
model and simulate the design process, to make the necessary modifications before starting the process of
producing the design in its final form.

3. The direct, realistic image in the informative advertisement has a great impact in conveying the idea of the
advertisement and attracting a wide audience.

4. Designing awareness advertisements is a correlation between the creativity of the graphic designer, his
cognitive expertise, and his skill in using the programs provided by digital technology, and choosing the
appropriate ones, to create unique designs.

References:
1. Al-Daraisa, A. M.-H. (2011). Principles in Design, 1st edition. oman: Arab Society Publishing Library.
2. Al-Darwish, A. M. (2005). The crisis of language, translation, and identity in the age of the Internet,

satellite channels, and directed media. Melbourne, Australia: RIGHTSCOPE LIMITED.

Al-Najjar, S. A.-G. (2008). Film and digital photojournalism. Cairo: : Egyptian Lebanese House.

Arab, s. b. (2013). GNU Image Editing Program. G: s.n.

Arabic, s. (2005). Graphic design. Beirut: Dar Al-Youssef for Printing and Publishing.

assiuni, A. H. (2007). . Computer Graphics and Applications, Ist edl. . Cairo: Scientific Books

Publishing House.

7. Dajani, A. (2017). The effect of awareness-raising advertising in identifying the phenomenon of.
Amman: Middle East University.

8. Hassan, N. Y. (2019). The effect of awareness-raising advertising in reducing road. Kingdom of Saudi
Arabia: Arab Journal of Psychological Sciences, Volume Three, Issue 12.

9. Ismail, I. S. (2007). Art and design, its elements and foundations in plastic art, 4th edition4. Cairo: :
Dar Al-Kutub Al-Ilmiyyah for Publishing and Distribution.

10. Musa, E. 1. (2017). Scientific papers and future visions in graphic design. Baghdad: Al-Fath Printing,
Reproduction and Printing Preparation.

11. Mustafa, A. W. (2000). . Computer Graphics Application. Cairo: Syndicate of Applied Arts Designers.

12. Shafig, H. (2009). Graphic design in media and the Internet. Amman. . Amman: Dar Fiker and Fan for
Printing and Publishing.

13. Yassin, A. Q. (2018). . Methods of creating creative ideas in awareness-raising. Egypt: Journal of
Architecture, Arts and Humanities, Volume 3, Issue 9.

14. Zreq, M. A. (2013). Introduction to contemporary graphic ar. eirut: Dar Al-Biruni for Printing and
Publishing.

Sk W

168


https://doi.org/10.35560/jcofarts1435

