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Abstract:

The historical landmarks and symbols in the land of Mesopotamia, which is rich in numerous monuments that
still stand to this day, are considered important sources. There is a vast diversity in the symbols, their classifications, and
their various fields, which illustrate the richness of life among the ancient Iragis. This also indicates the skill and diverse
abilities of the ancient Iragis, and their ability to discover and make use of their surroundings in service of the Iraqi
civilization. The ancient Iraqis recorded their daily lives on the walls of temples and cave ceilings through sculptures
and drawings, which have been discovered by archaeologists and researchers. Thus, historical symbolic meanings are
derived through analyzing mental representations, highlighting significance according to the designer's imagination and
capabilities to convey ideas in contemporary designs. Therefore, the research problem is defined by the following
question:

What are the most important symbols used in the design of tourism advertisements for the Iraqi Tourism and Antiquities
Authority?
Keywords: symbols, history, advertising, tourism
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Conclusions:

1. The designer relied on assemblage systems to convey the advertising message.

2. The designer employed historical symbols in the design in a way that reflects the simplicity of the images, helping to
achieve the goal of effective communication between the message and the recipient, a goal clearly evident in all
samples.

3. The designer used historical symbols that helped create a cohesive brand that expresses the main objective of the
tourism advertisement.

4. The type of tourism required determines the type of connotations and symbolism employed to express it. The colors
used in recreational tourism differ from those used in religious tourism.

.5The concept connects all the signs and connotations represented by symbols in the design space as a single form that
expresses the content of the advertising message, whether in a condensed or abbreviated form, depending on the

information contained in the tourism advertisement.
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