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In our current era, there has been a successive leap in global interest in
environmental and sustainability issues, embodied by accelerating smart technologies,
becoming a reality that has imposed its presence in the face of a large number of challenges,
including economic, political, and scientific ones. It has become imperative to adopt green
intelligence to enhance environmental awareness through the communication message
embodied in displaying the environmental identity in ways that are consistent with these
qualitative leaps and developments characterized by their powerful influence on various
aspects of life, which include all sciences, including the art of design, to be captive to these
variables, which necessitated harnessing them in the advertising content industry. The
developments revealed by artificial intelligence included changes in the world of design and
advertising content industry, as advertising design for sustainable environments has become
more targeted and effective in delivering the communication message by adopting advanced
advertising tools supported by artificial intelligence (Adcreativ.Al). The research included
the first chapter (the methodological framework) a problem defined by the following
question: What are the strategies for applying artificial intelligence in sustainable
environment advertising designs? The research objective and importance. The second
chapter (the theoretical framework) includes two sections: the first: Strategies for applying
artificial intelligence to enhance sustainable environmental advertising, and the second:
Designing environmentally friendly advertisements using artificial intelligence applications
- enhancing visual identity and communication effectiveness. The third chapter (research
procedures) includes an experimental approach using a consensus or comparison method to
achieve the research objective, arriving at scientific facts characterized by solidity and
accuracy. The most important research findings include:

1.The use of generative artificial intelligence (GAI) to create environmental advertising
content has resulted in aesthetic values that contribute to the formation of attractive
elements consistent with sustainability standards.
2.The use of artificial intelligence applications has created capabilities capable of
transforming traditional digital design to a new level of creativity that may effectively

contribute to consolidating and enhancing the visual identity of communication messages.
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Conclusions:

1. Al-based sustainable environmental advertising designs outperformed traditional design methods in

attracting attention and enhancing the effectiveness of visual identity.

2. The use of Al in environmental advertising design may contribute to reducing environmental costs

(such as paper and energy consumption), especially compared to printed materials.

3. Al-based advertising strategies—particularly personalization and behavioral analysis—can enhance

targeting effectiveness and audience engagement.

4. Al contributed significantly to content creation and visual identity enhancement, improving the

overall effectiveness of ad design.

5. Some Al-generated ads included inaccurate or misleading content due to insufficient training data,

highlighting the need for ethical oversight in Al-based ad design.

6. Despite some limitations, Al applications offer valuable opportunities to enhance visual identity and

create impactful and sustainable advertising messages that align with global sustainability goals.

7. Recommendations: Train design and media professionals on Al applications and familiarize

themselves with the algorithms that power these applications.
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