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ARTICLEINFO ABSTRACT

Article history: Modern digital marketing advertisements through electronic platforms and
. applications are a necessary need to obtain various and diverse products from all brands
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2025 that are free of complications and achieve profits and financial returns, as the individual

can learn about products via the Internet, which provides ease of communication and
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Published 1 June 2026 identifying the design trends of the digital advertising marketing culture. The research
included the research problem, the importance and limits of the research, in addition to
defining the terms and the most important conclusions: that the researcher reached through
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Conclusions
The researcher reached several conclusions:

1. Adopting modern design trends in digital advertising enhances the effectiveness of promoting and marketing
these advertising products. It has the potential to achieve the objectives of designing high-quality
advertisements by displaying images and video clips.

2. Promotion is a marketing activity that involves the communication process of persuading consumers. It
involves highlighting the relative advantages of a product, service, idea, or even a specific behavioral pattern
with the aim of influencing the target audience and attracting their purchasing behavior.

3. Marketing advertisements play a pivotal and essential role, as they use video, which enhances communication
and its interaction, to attract consumers by quickly conveying information. This enhances marketing
campaigns and professionally presents services and products, creating a strong impression among customers
and competitors, building trust and enhancing the brand's identity so that it remains in the minds of
consumers.
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