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ABSTRACT

The field of industrial design is witnessing rapid development, particularly in
its ongoing pursuit of integrating functional dimensions with aesthetic and communicative
dimensions. The industrial product is no longer merely a tool that performs a function, but
rather an expressive medium that conveys messages and connotations that transcend the
physical structure of the product itself. Expressive connotations are among the most
prominent components of these messages, as they contribute to building an emotional and
interactive relationship between the recipient and the industrial product. In this context, the
recipient's sensory activity emerges as a fundamental axis in perceiving these connotations.
Design is not perceived solely through sight, but rather through a multi-sensory system that
includes touch and hearing, all of which integrate to shape meaning at the moment of
reception..Thus, analyzing the relationship between sensory perception and expressive
connotation is a fundamental approach to understanding the dynamics of reception and
ensuring the effective realization of the communicative function of design.
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Conclusions

1-The analysis showed that visual interaction plays a fundamental role in conveying meaning between the
product and the user, through colors and light indicators that facilitate understanding of operating states and
evoke an immediate emotional response.

2-The design demonstrated that the alignment of buttons and knobs with hand movement enhances the sense
of control and provides a more comfortable experience, confirming the importance of the bodily relationship in
industrial design.

3-The results indicated that dynamic light signals can perform a role similar to sound in alerting, through a
visual rhythm that helps users easily perceive the operational state.

4-The models proved that visual symbols have become a means of functional expression, where meaning is
interpreted from shape and color without the need for language.

5-It was found that combining visual and tactile sensations creates an integrated sensory experience that
enhances confidence and comfort during use.

6-The neutral color scheme supported a sense of calmness, precision, and modernity, contributing to a positive
emotional response toward the product.

7-The principle of visual and functional simplicity confirmed the importance of clear organization of elements,
as it facilitates understanding and reduces the user's cognitive effort.

8-Overall, the design transcended mere functionality to become a comprehensive visual-semantic discourse, in
which the expressive sign serves as an effective communication tool between the product and the user—making
electric chargers a clear example of design based on sensory-visual perception.
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