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Abstract:

Companies need to educate people about the facts that characterize the business. This is the
mission of promotion, it is an important marketing activity, promotion communicates with
others and seeks to provide customers with a new business process experience.

Advertising is the mostimportant methods of promotion and the best way to reach an audience.
Once the organization advertises its products and services, it can operate in a competitive
environment. Marketing competition requires knowledge of humanity that must be affected
and convinced. Advertising should create Desires and need for satisfaction. This research comes
in the study of visual representations of this psychological incident and how to use it
communicatively to create the desired effect.

Key words

Desire: Desire is associated with psychological need, so need is a person's feeling of
deprivation. Andin the case of a lack of satisfaction it provokes a kind of tension and discomfort.
(Azzam & Others, 2009, p. 32).

Communicative models: When preparing studies about the marketing opportunities of a
product, marketers seek to integrate them with communicative promotional models, and this
procedure sees that the recipient, after being exposed to marketing communication, will
gradually go through several mental stages before taking a specific action or making a
purchase decision (Grewal. & Levy, 2008, p. 486).

Commercial advertisement: "An impersonal way to present ideas, goods or services through

awell-known party for a fee paid." (Al-Abdali & Al-Abdali, 1996, pp. 18-19)
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